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Joint Side-Event 
UNODC and CommGAP (World Bank) 
Media Relations and Good Practices in Awareness Raising Campaigns
Conference Center of the Sheraton Doha Resort and Convention Hotel
Doha, Qatar

Tuesday, November 10, 2009

	AGENDA

	9:00 – 9:30
	Registration

	9:30 – 9:45
	Opening Remarks
· Alun Jones, Chief of Communications, UNODC
· Sina Odugbemi, Head, CommGAP, World Bank

	9:45 – 11:15
	Session I:  Make Media Your Friend, Not Your Foe: Do’s and Don’ts in Media Relations
Objective: To provide anti-corruption agencies with an opportunity to interact with each other and share lessons learned on latest techniques for establishing a collaborative relationship with the media. Ideally, this relationship should be based on partnership and trust, so that media would become their ally and support their work to fight corruption. Establishing a good working relationship with the media would allow anti-corruption agencies to be more effective, as the media can support their work by playing the role of watchdog, agenda-setter and gatekeeper on the topic of corruption. This, in turn, would allow accurate information about corruption to reach the public, whose support to fight corruption is fundamental to anti-corruption agency’s long-term survival and success.
Format: Session Chair will set up the discussion with a brief talk on the importance of media system and the actions anti-corruption agencies can take to improve it, followed by two presentations on the experiences of Kenya’s and Slovenia’s anti-corruption commissions, as well as a presentation on conducting media relations around investigations. The presentations will be followed by a plenary discussion to exchange ideas with and gather insight from the participants.
Session Chair: Sina Odugbemi, Head, CommGAP, World Bank
Panelists:
· Sandra Blagojevic, Communications Advisor, Commission for the Prevention of Corruption, Slovenia
· Nicholas Simani, Principal Public Relations and Protocol Officer, Kenya Anti-Corruption Commission
· Alessandro Buttice, Spokesperson, OLAF (European Anti-Fraud Office)


	11:15 – 13:00
	Session II:  Good Practices in Awareness Raising Campaigns
Objective: To review selection of good practices on anti-corruption campaigns from member states and civil society to better inform future prevention work against corruption. Four case studies will be presented, followed by discussion on how the successful framing of the issue helped in generating awareness and general public intolerance of corruption. Follow up activities will include the development of practical training tools (guides and manuals) for the anti-corruption community, such as an easy-to-use advocacy guide for NGOs implementing anti-corruption strategies.
Format: Short presentation of 3-4 case studies and subsequent discussion by the panel with Q&A from audience:
· Case study presentation: Campaign of the Office of the Ombudsman (Rwanda) 
· Case study presentation: Zero Rupee Campaign, 5th Pillar (India)
· Case study presentation: Campaign of the Comptroller General (Brazil)
· Case study presentation: Good practices in civic anti-corruption campaigns and movements (S. Beyerle, International Center on Nonviolent Conflict, (USA)   
· Round-table with audience questions 
Themes for Discussion: 

· Timing of campaign and use of opportunities and episodes (corruption scandals, etc), campaign cycles  

· Relevance of campaign messages to target audience

· Clear and strong ‘call to action’

· Use of new media 

· Use of key partners and sponsors from trusted sources in business, government, civil society, media and popular culture. 

· Campaign planning and evaluation (use of vox pop or surveys to assess perceptions prior to campaign and impact, mid-term and final evaluations) 

· Follow up actions 

· Outside influencing factor (e.g. legal frameworks in place to protect citizens when denouncing corruption
Session Chair: Alun Jones, Chief of Communications, UNODC
Panelists:
· 3-4 case study presenters 
· André Doren, Director of Communications, Transparency International 
· Phil Matsheza, Policy Advisor on Anti-Corruption, UNDP


