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CHAIRS’ SUMMARY
The G20 High Level Principles on Combatting Corruption Related to Illegal Trade in Wildlife and
Wildlife Products were adopted at the G20 Leaders’ Summit in June 2017. This special event was
organized to inform members of the G20 Anti-Corruption Working Group of actions already
being taken to implement the High Level Principles by Governments, civil society and international organizations, in order to generate further ideas as to how to strengthen the implementation of the principles.
This deliberation comes at a critical time. The necessity to take action against corruption linked
to wildlife crime has now been recognized on the international agenda and there is an urgent
need to scale up practical “on the ground” responses: Many wildlife species are endangered and
extremely limited in number and the surge in the level of wildlife crime and its associated corruption has been extremely rapid. Law enforcement was not well equipped to deal with this phenomenon and to date, cases are rarely prosecuted.
Panel 1 comprised speakers from the CITES Secretariat, the Wildlife Justice Commission, the
Czech Environmental Enforcement Agency and the Eagle Network, Uganda. This panel focused
on detection, investigations and international cooperation in source, transit and destination
countries for illegal wildlife products and highlighted initiatives that have met with significant
success in the investigative arena.
Panel 2 was comprised of speakers from OECD, Sri Lankan Customs, World Wide Fund For Nature (WWF), UNODC and Kenya Wildlife Service. The panel focused on practical steps being taken to prevent corruption linked to wildlife crime and the importance of undertaking corruption
risk assessments and developing pragmatic and effective corruption risk mitigation strategies.
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